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 times ofte ing out the best in peaplea_ d we have
# §0ple :: ne up with uniquely efficient ways to

~work a’nd lif'e This has inspired us to chm-me S
-‘ie;llﬂom

"in ‘tﬁls ed[tlon of Samvrldm we talk everything "corporate" but
from a different view. We discuss the life of a corporate employee
in the present situation and the scope of future possibilities. The
challenges and changes that a company has gone through due to
the dynamic situations outside xs#perespect to its CSR policies and
the tremendous growth of social media platforms in marketing
and branding in today's times.

Well, we have more to this edition, we throw some light on the
sensitive issue on the threats faced by divorced and transgender
employees at workplaces. And on the lighter note, we also see the
other side of the coin and discuss the variety of opportunities
available for everyone - all inclusive.

Not to forget every editions favourite section. Yes you're right, the
innovation section that showcases some of the brightest talents

that birth during this pandemic.
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rk life balance is a bro d tenn tha‘t lhcludes settlng B
equai prlonties between "work” (career and ambition) and
“life" (health, enjoyment, family and spiritual development).
It also has much to do with ‘lifestyle harmony and ‘life R
balance'.

Sadly, there is no perfect “one-size-fits-all” balance you are
looking for. It is different for each of us, because we all
have different priorities and different lives. Trying to
schedule an equal number of hours for each of your
various work and perusal activities seems unrealistic and
robotic. Life is and should be more fluid than that. The
paradox is that the best balance for you today will
probably be different tomorrggasay when you are single,
or get married, or when you start a new career or are
nearing your retirement. Work life balance is a two-
pronged approach. The prong of work life balance, which
many individuals overlook, relate to what individuals do for
themselves




‘u3| s 1ook|ng for. e
oming too unbalanced

mpetitiveness of a 24/7 busfneﬁ 3

'nf incraased co

disparity has 2 negative effect on workin
personal lives: an increase in divorce, infertility

ctress level, the rise of nuclear families, and so on.

Similarly, women now make up a large pf,::u’ltn:m~
organization's overall workforce. Running a househ

raising their children, and meeting tight deadlines atk
and at work Women's desire for legal and firi
freedom has been acknowf®¥ged by society over ti
However, the practical and emotional implications of the
transition to motherhood persist. When they return i@
work, it also has an effect on their professional standing.




own way. They are given 355|gnments wIﬂ't ﬂﬁﬁdﬁﬂj_.". f;'ﬂiﬂ
they are free to set their own schedule as long as the
deadlines are met. Some companies induced maternity
and paternity breaks, as well as numerous vacation
packages and insurance plans. Organizations are focusing
on grooming their workers, who are now seen as the
organizations as ‘Human Capital’ rather than just a
workforce.

Maintaining a work-life batdf€e is a difficult challenge.
However, if one follows the basic guidelines outlined
below, it is still within reach:

e Make a schedule: Strike a work-life balance by
assessing your work-home relationships, such as
keeping track of how much time you spend at work
and at home.

e Prioritize ruthlessly: The key is not to prioritize what's
on your schedule, but to schedule your priorities.

e Organize: Organizing ahead of time makes the work
more enjoyable.

e Be productive: Productivity Is never an accident it is
always the result of commitment to excellence. Switch

to work mode while you Wk to be more efficient.



‘e Focu pﬁ;;;_omé lifé. ‘fﬁ_‘,_.-
| you intrude into your work life when at home,
L perfect way to concentrate on ?mma life woul
shattered.
As a result, in an ever-dynamic working world, t
“work-life balance” is becoming increasingly importan:
managing this turbulent seesaw, the individual's p
just as important as the organization's. Usmg
emotional intelligence is one of the easiest ways to Q
about it. Keep in mind that striking a work-life balance is a
long-term operation, not a one-time event. It's important
to strike a balance between®dTk and home life. There isa
risk of soaring stress levels if the balance is skewed. i

-G S Sucheta
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hyman fﬁources from performance pragrm B

“the ways that projects are coordinated. It even goes
right down to the way that meetings are conducted,
Pros:

 MAKING DIFFERENCE
Working in a corporate environment will teach you that
making a difference translates into more than just sales.
You'll learn that your job is not just about listening to what
the client wants, but instead, to sell them as many
products as possible. And, if yege#ail at that task, you will be
required to pester them on a regular basis until they finally
sign on the dotted line. A job in the corporate world will
teach you to make a difference in unexpected ways.

e WORK-LIFE BALANCE DOABLE
Your contract may state that your hours are 9-5, but in
reality, homework is always required. However, this doesn't
mean that you'll have no life. As long as you're able to
demonstrate your willingness to occasionally give up your
life for the greater good of the company, you're all set.

e |[RRELEVANT WORK
This is probably one of the most important aspects of
survival in corporate world. If you want to be successful in
the corporate hierarchy, you will need to spend a large

proportion of your working time ¢om

w'elf




¢ SMILE OR DIE |
If you want to succeed and survive in the corpo
context, you are required to remain positive at all times
fact, this is by far more important than any skills
intelligence. You may actually be better off if you leave Y€

ntelligence at home, because questioning the status g
'S a big no-no in the corporate world. You are
employed to think; you are employed to do whatever Yo

) it i" be‘, kee%a ..;__;_?;i :

get told to do! As frustrating
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at you make. And when they find any,
int them out and email you as well yc

-SHAIK SAMIHA FIRDOUS
BBA-IIIB
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~ Corporate, what do you understand by this term? 7
same as | understand it to be? A group of compar
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businesses at a large scale is what a corporate is
who dreams of living a luxurious or lavish life wil
jot this as their first priority. S0, some exam
corporates will be Google, Amazon, Deloitte,
company you know might be a corporate one be
you'll only know if it is a really successful business. Sme
businesses are not known worldwide. They remain
geographical in nature un@#yemd unless they think of
expansion and wealth maximization. So, do you really think
social media is going to affect the humongous corporate
world? Absolutely YES. Let me hover you onita bit.

The factor any company believes to be important 5
Marketing. Marketing makes a company stand out in ¢
society. If there is no marketing, no one would even know
about the business. It helps a company 1O
relationship with the customers, to get sales 16ads &
even to improve the companys reputation. You 8
know marketing as just hoardings and advertisemen

it's an ocean which helps the company to surf on its tides”
utilized properw




whether the customer is interested in your product or not.
If yes, you need to convince him to buy that product. He
might be interested but he might not like the price, you'll
have to negotiate with him and show him a demo if he
needs one. And even after all this, we can't be sure that
he's going to buy it. This is called cold calling. Now,
generations after that cold calling, we are here in a digital
era. In the era of Digital Marketing. This eradicated the
entire process of cold calling®®has remained to be just a
process in the history of marketing. Digital marketing is
completely based on the internet. These days, there is
internet all over the world. Companies are now making use
of this opportunity to get themselves into the public. The
business expansions have been really easy these days.

“W
A

. . : conslsts cold caillng most ﬁf th‘€
times. I tell you what cold calling is. You need to know

13




& ~1igm&rk9tang Now a days, all the corporate con :

A Qd"écause Amazon ca ptu res okie:
fur device and undergoes a process, T

using social media marketing to minimize the marl
costs and use the funds efficiently. In social me , ]
marketing, you can actually target your audience preci
and limit your marketing or advertisements to group of -
people who're likely interested in the product. Social med
has been the most influencing kind. From children to
elders, everyone is on socialf€dia which makes it a ver ._f
powerful medium. A post on social media can influen
the whole corporate world. A recent example would
you understand better.Elon Musk, A renowned personality
tweeted about a type of Cryptocurrency called Dogecoin
on twitter. Immediately after Musk's tweet on Thursday
Dogecoin prices skyrocketed from less than 43 cents
apiece to more than 50 cents. As of Thursday night,
Dogecoin was up 20% since Musk's tweet, to about ’“
“ents, according to Kraken data. Bitcoin declined from
about $54,500 a coin to less than $50,000 in the 24 hot

aftgr Musk:5 eyng‘&:nwment of Tesla s move. One

enormous percentage. : '




market. There is a h e demand for dlglta markeﬂ
expﬁﬁs Scross the “g‘lbbe but very few people to fulfil that
demand. Let's fulfill the need in the market and grow
together.

CHAKRADHAR MANDAPALLI
MBA-1B
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© CORPORATE WORLD; WH,
* WOULD BE THE FUTURE -

POSSIBILITIES b |

Covid-19 has already sparked transformations ¢
industries and sectors.

-Three unknowns will determine how the crisis 3
companies: shifts in the corporate landscape, changi
consumer behavior, and the future of business operations,
-Investors who pay close attention to these unknowns and
maintain an adaptive mind%eY can deal better with the
changes that lie ahead.
The Covid-19 crisis continues to reshape the realities of
our daily lives and the world around us. A path back to
‘normal” is becoming harder and harder to envision.
Companies, governments and individuals are grappling
With transformative changes that have put new and
unexpected trends in motion in virtually every industry- A8
the.likeiihood of a return to the pre-pandemic state of
affairs decreases, we explore three key unknowns: !

the pandemic might mean for the corporate Iandscapen‘

Iconsume-r behazf_rior and for business operations.
' many industries, the changes wrought by the pande
are already visible. ¥

iC

.



The future of work reguires rethinking work, workforee, and work place

e SRR | ERAEE ST

R T
The ongoing changes playing out across every industry
raise crucial questions abqut how the corporate world
might evolve from here. A return to the old status quo is
clearly not in the cards, but the future is still up in the air.
What matters now is how all stakeholders - governments
and regulators, individuals, and companies themselves -
respond to these cataclysmic changes. Will we commit to
building a fairer and more future-proof corporate
landscape that improves the prosperity of all
stakeholders? Or will short-term thinking win out?
By analyzing net just how these unknowns might develop,
but also how fas Qﬁn_g and permanent these changes
might be, we can better I,urselv%g_ for a post-
pandemic world.

17
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The crisis has the potential to create dramatic shifts in the

corporate landscape on a global scale. In the US, the
shareholder-first model and focus on profit generatia-v
have spurred widespread consolidation that shows 0
signs of stopping. Particularly in the tech sector, the®
‘winners" of the pandemic have reinforced their dominant
positions and are pursuing new avenues for consolidation® :
In contrast, governments and regulators in Europe:
continue to opt for a stakeholder model, which considers:
the interests of employees Ccustomers, suppliers and locall-’
communities. Meanwhile, China offers an alternative
model: the stakeholder model, where the government
determines the direction of State-owned enterprises.

WS
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the pandem:c. !eadlng to a surge of contreﬂéﬂi' b <
consolidation in fragmented European industries?Will US
tech giants be allowed to grow ever more dominant in an
industry that offers no real competition? Perhaps most
importantly, which model will be best suited for a post-
crisis world: shareholder, stakeholder or stakeholder?

-
Will the shifts in consumer behavior spark

transformative change?

The second unknown is how the changes in our daily lives
will alter the consumer environment. Our lives have
already been transformed in the short term, as trends
such as working/learning from home and online retail and
entertainment have accelerated. These developments
have led to wide-ranging impacts on the retail,
entertainment and travel industries, as firms have had to
lay off staff or even shut their doors permanently.
Meanwhile, for many consumers the crisis has raised
questions of corporate citizenship and social responsibility,
which could prompt further changes in spending habits.

19




wms like shopping malls could bec

e trenc $d-

ey o 0%
y of Ilfe could be permanently alte

showrooms as consumers opt for thE' convenier
online retail, while movie theatres could pern anently
out to online streaming. Cities could also be
as workers largely work from home, limiting the"'-
office space and for businesses catering to office
College towns could become ghost towns. In addit on
Increased awareness of social responsibility could pave't
way for an era of more=¥houghtful and sustain
production and consumption, as consumers push ‘ |
companies to follow through on their promises ¢

become better corporate citizens.

How will cOmpanies o

perate differently in a p05t~pa"_'
landscape? ¥
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siness ope are supply chains and automation
Companies that were accustomed to theconvenience nd
cost efficiency of globalised supply chains found |
themselves adrift in February and March as supply
disruptions resulted in chaos. Meanwhile, the pandemic
has highlighted the importance of flexibility and the need
to respond quickly to new developments. This provides a
potential impetus for the rise of “intelligent automation™
technologies that cater to fast-evolving demand dynamics
and sudden changes in consumer behavior,

Many routes are open for companies that seek to rework
their processes in the wake®™he pandemic. Some might
choose to diversify their supply chains, sourcing goods
from a variety of suppliers and countries to bolster their
resilience. Others could move their manufacturing
processes closer to the end consumer, or even bring them
In-house. Still others might temporarily strengthen their
supply chains but could shift back to single-sourcing in
thelongterm. Meanwhile, firms that integrate smart
automation into their processes could do so in a way that
complements the creativity of their human employees, or

they could be emboldened to slash their workforces in the
name of cost-cutting,

21
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and sf 'ﬁiﬁréutomatlon could lead t

 redefines traditional busmess operations,,
entir

to N terlahze, companies will need to make choi 3 s (il
prioritize 1ong- term resilience. 1_

Navigating the road ahead

-
-
-
-
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The Covid-19 crisis has drastically reshaped the world we
live in. We have already witnessed transformations in many
industries as companies and consumers grapple with the
new normal. The big question is whether these changes
will become permanent and irrevocable. What corporaté
model will prevail? Will the pandemic “winners” cement an
insurmountable position that will be almost impossible for
new entrants .to challenge? Will consumers mMOVE

inexorably towards an online society as the trends towards F.
‘ - b X
working and studying from heme continue to grow? | *.,
-
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tainty is no easy feat. The ultimate impact of the
andemic still hangs in the balance as consumer
ref rences and corporate strategies continue to evolve, y
Investors can best prepare for the new reality by
exploring these tough questions and by thinking
adaptively. Those who maintain an agile mindset and
respond pre-emptively to the developments on the
horizon will be better positioned to navigate the sea

' changes that lie ahead.

m — e ——

Aryan Chandrakanth

.l BBA 3b
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RANSGEN DERS OF
REMARRIED/ DIVORCE t

PEOPLE IN THE
CORPORATE SECTOR

Divorcees in India are no longer a rarity - after all, divo
has been around for decades now. But they are m
common than before, which would lead us to think t
is no longer worth a discern. Not so. Setting out to exp
the issue, we found that divgrgees in India still have to= p
contend with a host of perceptions and situations that =
most folks would not begin to imagine. We are currently a
society in transition whereas Traditional norms S
marriage as a sacrament that must be upheld at any cost&l_‘:.
and we Indians who opt out still bear a stigma. While
change is happening, it is slow to come, and workplaces ==
are no exception to the trend. While one difficulty is t&=
intrusiveness of colleagues, while some colleagues MM
send out feelers of interest, others get down to out ght
sexual harassment, "

oy

Another problem that divorcees with no children 8¢5
is, the assumption that they will be open to taking O" f"f-'!-
of town postings, or extra traveling assignws ::v‘“r |
they have no so-called ‘responsibilitis g

o "i
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CHALLENGES FACEDFBY TRANSGENDERS
AT WORK

As per the transgender persons (Protection of Rights) Bill
2016, it prohibits discrimination against a transgender
person, including Unfair Treatment or Denial of Service in
relation to employment, Education, Healthcare, Access 0
public goods and facilities, etc.There’s good reason to be
optimistic about the future of transgender iSSues in tlhe
workplace, While some trans friendly workplaces exist,
tragically, transgender ~employees still frquently
experience targg_ed hqrassment and discrimination in the

workplace. »
: ! it 25
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% ;* ‘qUEsuors about the:r‘transgehder arstrrgucaT £
@23 percent said they've missed out on a promoﬁa s
@ 20 percent said they were prevented from dir
contacting clients.

@ 7 percent reported expedefemg physical violence,
@ 6 percent being sexually assaulted

e A

Sadly; these
even higher for transg
skin tone.

26



.
One of the key issues faced by transgender employees is
ignorance in the workplace. Many of your staff will have S5
very little knowledge of what being transgender involves, of
what terminology is and isn't acceptable to use, what is -
involved in transition, how they should support
transitioning colleagues.

BULLYING AND HARASSMENT

Many transgender suffer bd®ing and harassment in the
workplace. Whilst it is obviously your responsibility to
prevent bullying and harassment of anyone, consideration
should be given to specifically vulnerable employees, and
this includes transgender staff. Having a bullying and
harassment/dignity at work policy is good, but consider
ensuring it specifically states what kind of behavior could
be considered harassment of a transgender employee, or
consider a separate policy to make this clear.

.

27
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I‘Esmo PROCEDURES las
'Another issue transgender employees freq
encounter is that the employment framework at their
workplace has not been developed with transgender |
employees in mind. Written=etities and procedures, or
general operating processes and ways of working,

language used in documentation and support available
are all frequently not trans-friendly.

Article by: P. u |
(HBA 1st year)

28
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PONSIBILITY

(| Ml cORPORATE SOCIAL

Over the last few yearﬁ increasing number of
companies worldwide started promoting their business
through corporate social responsibility strategies because
the customers, the public and the investors expect them
to act sustainable and responsible. CSR is the commitment
to contribute to sustainable economic development Dy
working with employees, their families, the local
community and society at large to improve their lives in
ways that are good for business and for development. The
Four Phases of CSR Development in India -

The First Phase-

In the first phase charity and philanthropy were the main
drivers of CSR. Culture, religion, family values and tradition
and industrialization had a@&gﬂtlal effect on Corporate

>0cial Responsibility. :

29



‘need to bay a 'close atte ten to tt::am'nplgr
mternat:onal standards. :
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Some of the positive outcomes that can arise when

businesses adopt a policy of social
responsibility include:
0 Company benegfi

0 Improved fin:
operating costs

w
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- enhanced brand it
7 Increased sales,
and quality b 1

0 More ability to a act and r -
regulatory oversight T NE reduced s
0 Access to capital, workforce diversi e
safety and decreased liability. Y AN
0 . Benifts to the community and the general public

0 Charitable contributions

0 Employee volunteer programs.

Corporate involvement in community education,
employment and homelessness

programs.

0 Product safety and quality.

0 Environmental benefits

0 Greater material recyclability

0 Better product durability and functionality

N
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emphyers that are focused on thé i ' %7
bottom iine. people, planet and revghyg&qugu .

1."+

B. Sai Tejaswini
B.Com -2H2




internet boom, entrepreneurs
become one of the most dynamic forces in the econ
Entrepreneurs are now driving the technology boom,
which is itself driving much of the world's economic
growth. This makes entrepreneurs very important from a
macro-economic perspective. They have become a
broader economic phenomenon that has a major impact
on the economy. As the globalism of business becomes
even more widespread, this impact will be felt even more
Jeeply. Entrepreneurs are-eNTady becoming a major
‘orce in developing nations and in the economy
vorldwide.
ne scope of what entrepreneurship involves will
Jntinue to change and evolve as the world continues to
‘nange and evolve, and yet there are some common
sues of how to start a business, how to finance the
nusiness, how to run the business that within this
-.':)mmunnty we can share and learn from each other.
Vhile we still have many heroes and stories,
entrepreneurism is an established field with a wide range

of issues at all stages of the enterprise.

F |

-
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 entrepreneurs usually are faced with financial

_.ﬁi‘éorhergoals Alléntrepré fa
financing their entrepreneurial ventufe,

within corporate rules. So unless the venture comes
from one's own pocket getting money is a challenge tf
requires preparing funding proposals or applications to
be written and/or presented for loans, venture capital,
angel investors or even IPO's. There is so much
information  written abod®Y these stages of an |
entrepreneurial venture that sorting the good from the i
bad is an overwhelming challenge in and of itself. One
way to look at this implementation stage is to look at how
many different skills are involved in operating a business.
Operating a business involves employees, marketing,
advertising, sales, communications, public relations, legal
needs, government regulations, equipping the office, risk
management, disaster planning, crisis management,
insurance, technology, hardware, software, the internet,
and the financial aspects of the company - bookkeeping,
managing debt, taxes, and barter. Without a strong
technical basis, there is no business.

i -
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of the company L;I
overall theme and d di
These are some crit
companies :
0 Uncertainty about the future. ..,
0 Financial management. ...

0 Monitoring performance. ... e
0 Regulation and compliance. ...

J Competencies and recruiting the right talent. ...

0 Technology. ..

J Exploding data. ...

0 Customer service -

Now that we understand the idea of business ethics, it is
mportant to practice good ethical behaviour. Leading by
2xample; teaching by example; being a role model, these
are all things that will come if you practice ethical
dehaviour and chose to make the right decisions .

M.vardhan
BBA 3A

E.. .
-

*
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'Work Is Forever Changed' Due to the pandemic.

Working from home, research has found, can boost
employee productivity, impr¥e work/life balance, and
foster better mental health.

Some forward-thinking employers have taken extra steps
to help their employees work remotely during the
pandemic.

For instance, according to the SHRM trade group for
numan resources managers, the Utah-based tax software
company Canopy is reimbursing small expenditures like
paying for a yoga ball to sit on for better ergonomics. And
the New York City commercial real estate company Square
Foot has given employees laptops to use at home.

Federal and state governments have offered grants and

'0ans to businesses needing to upgrade their remote-work
technology, according to the Rockefeller Institute Of -
Government, the public policy research arm of the State

University of New York.

——___
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of con vi1unity NG RGBT
it is mostly rgrlf odge workere with
computer-based jobs are being told to do. Mlllian;sﬁ
americans — from grocery clerks to ER physicians — dg.
not have that luxury. And AARP analysts have noted that
many older workers also live-in places with lousy
proadband access, making remote work difficult or
impossible.

Also, worth remembering: some people who are now
working remotely are not doing so because their employer
kes it, but because it's become a necessity to get jobs
done.

Neil Webb, a business devﬁpﬁent director in London,
tweeted that he'd recently heard two people note that,
‘You are not working from home; you are at your home
Juring a crisis trying to work.”

tll, remote work experts like Michael Solomon and
“ishon, co-founders and managing partners of 10x
/anagement, say the “future of work has arrived.” Patricia,
terim executive director at the Rockefeller Institute
'=Cently said that “this forced work-from-home experience
-Showing us that work-from-home.

e
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Skepticism About A Post-Pandemic Work-From-Hc

World E

I'm not so sure about that, though I do think the future -
work has changed. 5
My skepticism comes from the fact that before the
pandemic, many employers refused to let staffers work
from home full-time or Part-time or did not allow it and |
Suspect after it, many will return to their old ways.

Stiletto calls these concerns part of “the FaceTime culture”
of the workplace (as opposed to a FaceTime culture)

where you need to show your face in person and where
unplanned “hallway _moments" can lead to work

assignments.
M. -

v
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of ::fate E @""H L€
safety.” It is ab ﬁ!‘_lcl eeling comf
with your €O~ -workers,

myhen you work online, it can be harder to read peoplgf""‘"'

Grabber said. “50, you see a kind of self-censorship.”
added Stiletto: “It takes skill to communicate in a remote

setting.”
what Employers Might Do Once COVID 19 Fades

ut now that work-from-home has been shown to be
possible for millions of workers, odds are that when the
COVID-19 crisis is over, more employers will let some
employees do it some of the time.
"Once businesses and individuals invest in the fixed costs
f remote work,” the MIT res®archers wrote in their recent
Jport “they may decide to stay with the new methods.”
Fartly, that will be because staffers demand it after having
vorked remotely successfully. Partly, it will be to reduce
‘e cost of the employer’s real estate.
“utemployers also know that not every worker will want to
work from home, either due to tech issues or the lack of
“0Ciability, In buffer.com 2019 State of Remote Report,
'9% of remote workers called loneliness their biggest
‘luggle with working from home and 17% cited
LGlIaboratmg and/or communication.

- 3 K Om Prakash,

~ BBA 3B
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Corporate Employee means an employee of the
Company or an Affiliate whose primary duties relate

to corporate-level activits Status as a Corporate
Employee will be determined by the Administrator.
tvery Corporate worker has few rights and
responsibilities which he must know for his benefits

so that the worker completes his job well with being
responsible towards the job.

Rights of a corporate worker:

tmployees have a set of basic responsibilities that
they must follow in every organization, but besides
these responsibilities, there are also few rights that
the employees can ask for. It is the responsibility of
an organization to make sure that each employee is
offered an environment that fuifils their rights to the

fullest. “
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- a corporat

workplace  surrounding,
affects the worker wi al health
physical health. Itis the responsibility of HR to r nal
the workers get a proper healthy and safe envirﬁnent. b

 Adequate Rest Time: -
Getting proper rest time between the works or duringm-‘h 3
work is the basic right of every worker as it makes the
smployee relaxed and makes the person more motivated
1o work well.

* Annual paid Holidays:
“aid holidays need to be included in every worker’s right
'hat he must know! Every company needs to fix a certain
umber of fixed holidays forte employee. The number of
holidays may be as low as 12 holidays a year and can
increase up to a great extent as per the company’s policies
and rules. But 12 paid holidays in a year is mandatory and
every employee has the right to ask or claim for it.

* Fixed Working Hours:
There must be fixed working hours so that the worker is
working for the amount he is paid for. The hours may vary
from 8hrs to 9hrs a day and may vary slightly depending
on the company, but no employee is expected (0 work
without getting paid for additional hours a day.
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t or mishap. But still, if ¢
~ happens at the workplace, the
 right to claim the medical ex
~company. X
Responsibilities a worker must know:
An organization is a place where individuals from varied
religion, background, and communities work jointly oﬁ-_ A
common  platform. There are few roles and
responsibilities for every employee in an organization. In
general, there are multitydgse-of responsibilities and
roles which are to be followed by the employee as well
as the employer.

* Team playing:
Itis understood that in an organization, employees play
their role in a team. Their responsibility in a team is to
contribute to the team for the success of the
organization. The main responsibility of an employee in
a team is to attend meetings, in problem-
soMingdecision-making,  and  taking part in
organizational assignments. Also, emploees work to

achieve more tasks effectively through the delegation of
tasks. » e

% ¥
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omployees play a m*_a-iﬁ:role in the growth of the bys
i and also for pFOﬂtabﬂlly* The main Intentl@ﬁgf
. pusiness is to make profits.
| « Leadership responsibilities:
~ When any New process is started, the employee should be
 enthusiastic about the new process. The employee should
be aware of the process, link others to participate through
communication. With the assistance of different employee
ccmmunication vehicles, support can be shared. This
responsibility  would add to the success of the
organization. o0 T

* Manager’s responsibility:
Te main responsibility of the manager is to identify and
r=inforce perfect performance in employees and enhance
mprovement wherever required. The manager should
make use of the performance management process which
cads to employee development improvement. They are
‘esponsible for making out the right schedule for
performance conversations, they also provide positive a.“fj
correct feedback, Look for perfect goal progress, revisit
and communicate performance expectations. They also
Work on leadership and management skills,.employee
<0aching for t:r%-way ‘communication and assistance for

career and employee profeS“d'E‘."e'Opmem‘

s
- &
RS p- -
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ployea and the manager should
- goals. It is the employee’s res;:ms:hﬂlty to _

the goals of success :mpruvement al
manager regarding the status. -
Apart from performance management actlvrtr
employee and the manager should work together te et
goals. It is the employee’s responsibility to keep track of
the goals of success improvement and associate with the
manager regarding the statae™¥

/
s

- S. Somesh Kumar
BCOM 3rdYr




Skllls Developd .
- Lockdown (Pandemic
.situation due to COVID-
19)

lockdown has disrupted student schedules and
",-.-; ined the young powerhouses of energy to their
homes, but it is difficult to keep the creative instincts
ked down. Even while staying at home we students have
our time occupied and productive whether it is
Barning new skills or working on their hobbies. The
esent situation has given them a chance to explore their
lents in a better way. As lockdown has been extended,
e been trying to find a good balance between relaxing
ind also being productive. The most important thing is I've

ed workmg on my hobby w‘s PN I @ N8
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; - more interested in musﬁ::-
250 4 ;bﬁ a great opportunity to brush ui

o b s = e A RS
I s g Godl i e
- ol -“.--_ b_-l._ ‘--.. 5 4

jt-L ia.l i f ﬁomy

' the time of my schooling, | always
music and singing but | never learnt me art

school and academic pressure that everﬁ_
handles and some other reasons also stopped |

learning the art. -..-
So this lockdown allowed me to start singing. In the !

beginning, | started with just listening to the songs and
trying to sing them myself, I've done the same process
for a couple of months and¥er presently | am learning
the art of singing from one of the singing guru in school.
When | just started to sing by myself | created a page for
my music on Instagram and started getting reviews from
my friends and family. Later as time passed | started
being more focused on singing and started posting at
least one song per week on the Instagram page only to
know about the reactions of people.Now | am guided by
my guru and | feel this was the best decision I've taken to

start learning my hobby which was on the pending list for
a long time.

Y Harshitha j

erd year
waY
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